
Peran Brand Image dan Social
Media Marketing dalam Repeat

Purchase Pada Media What’s
New Bali

by Felix Tonda

Submission date: 29-Aug-2024 03:23PM (UTC+0700)
Submission ID: 2440355211
File name: Jurnal_Felix_T.docx (1.13M)
Word count: 3012
Character count: 19450



3

3

8

13

14

15

16

19



18

22

25



8



24

26





11

11

21

28



6

6



23

27



1

2

7

9

12

20



4

5

10

17



14%
SIMILARITY INDEX

13%
INTERNET SOURCES

9%
PUBLICATIONS

6%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

Peran Brand Image dan Social Media Marketing dalam
Repeat Purchase Pada Media What’s New Bali
ORIGINALITY REPORT

PRIMARY SOURCES

saburai.id
Internet Source

123dok.com
Internet Source

dewey.petra.ac.id
Internet Source

digilib.uinkhas.ac.id
Internet Source

jurnal.yaspenosumatera.org
Internet Source

journal.amikveteran.ac.id
Internet Source

Submitted to Universitas Diponegoro
Student Paper

www.researchgate.net
Internet Source

Submitted to Fakultas Ekonomi Universitas
Indonesia



10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

Student Paper

ejournal.upi.edu
Internet Source

Sutrisno, Widyo Nur Prasetyo. "Pengaruh
Social Media Marketing, Brand Awareness
dan Brand Trust Terhadap Keputusan
Pembelian Ulang", Universitas Islam Sultan
Agung (Indonesia), 2024
Publication

eprint.ulbi.ac.id
Internet Source

eprints.walisongo.ac.id
Internet Source

hmgp.geo.ugm.ac.id
Internet Source

repository.uinjkt.ac.id
Internet Source

www.kuey.net
Internet Source

e-jurnal.nobel.ac.id
Internet Source

repository.usd.ac.id
Internet Source

Luh Kadek Budi Martini, A.A Istri Ngr. Dyah
Prami, Kadek Yashinta Viediantari.



20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

"PENGARUH STRATEGI PEMASARAN
TERHADAP VOLUME PENJUALAN PADA PT.
RUSDI MEDIKA", Journal of Applied
Management Studies, 2022
Publication

media.neliti.com
Internet Source

sanggarpendidikanfisika.wordpress.com
Internet Source

www.coursehero.com
Internet Source

www.neliti.com
Internet Source

dafeword.wordpress.com
Internet Source

repository.ar-raniry.ac.id
Internet Source

umkmdkerens.depok.go.id
Internet Source

www.hebergementwebs.com
Internet Source

www.kompasiana.com
Internet Source



Exclude quotes Off

Exclude bibliography Off

Exclude matches Off



FINAL GRADE

/0

Peran Brand Image dan Social Media Marketing dalam
Repeat Purchase Pada Media What’s New Bali
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10


